MASTER OF COMMERCE - THIRD SEMESTER
BUSINESS RESEARCH METHODS

Code: HC 3.1 Univ Code:

Contact Hours: 64 Work load: 4 hours per week

Credit Points: 4

Evaluation: Continuous Internal Assessment — 30 Marks
Semester-End Examination —70 Marks

Objective: This course provides a comprehensive view of business research methods which enables
students to get an insight into the research work and facilitates further research in the area
of business.

Pedagogy: Lectures, Assignment, Group Discussion, Case Analysis, etc.

Module 1: Research: Introduction, meaning, nature, Objectives, Need and importance of research in

business decision making, Types of research, Research process: Criteria of good research,
Problems encountered by Researcher in India. Business Research: nature, scope and
benefits of research. Ethics in business research

Module 2: Research Design: Introduction, Need for Research Design, Features of Good Research

Design, Identification of research problem, selecting the problem, Techniques involved in
defining a problem, concepts related to research design, different research Designs.

Module 3: Data collection, Methods and Techniques: Methods of data collection, Methods of

collecting Primary data, Sources of secondary data, Selection of appropriate methods for
data collection: Measurement scales, selecting a measurement scale, Rating scales,
Scaling techniques, Sampling: Probability and Non-probability Sampling.

Module 4: Data Analysis: Data Processing, Editing, Coding, Tabulating: Techniques of data

Analysis: ANOVA shortcut method for one—way ANOV A, Coding Method, Two-way
ANOVA, ANOCOVA. Hypothesis: Sources of Hypothesis, Tests of Significance and
Testing of hypothesis; Chi-Square Test.

Module 5: Preparation of Research Report: Introduction, meaning of Interpretation, Precautions

in Interpretation. Report Writing: Different steps involved in report writing, Layout of the
Research Report, Types of Report, Techniques and precautions for writing Research
Report.
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